s

=y

M

afd
v
=
0
(]
O




' 03 MARTECH
INNOVATION

In comparison to last quarter, new product announcements
72 NEW PRODUCTS were down 18%, and feature announcements were up 4%.

Acquisitions were up 38% with 33 acquisitions across 29
categories in Q3.

7 9 FEATURE

ANNOUNCEMENTS

Investment in MarTech companies this quarter was $1.5B,
and overall down 86% over the last quarter. See more
details on where investments were made on page 25.

33 ACQUISITIONS
To receive our weekly new product update and future
issues of this report please subscribe to the CabinetiVi
newsletter. Vendors, we encourage you to send your

s I 5 B FUNDING product and feature announcements to

.

eross@cabinetm.com.
D
CabinhetM Marfj;rfg/
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https://cabinetm-7852405.hs-sites.com/newsletter-sign-up
https://cabinetm-7852405.hs-sites.com/newsletter-sign-up
mailto:eross@cabinetm.com
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03 2024 NEW PRODUCTS BY CATEGORY
ADVERTISING BY CHANNEL

Noisypeak introduced Noisypeak Prism X, a next-generation
server-side ad insertion (SSAI) platform designed for video-
on-demand (VOD) and live streams.

ADVERTISING: AD CREATION

EKCS launched Mediaferry Al, an innovative platform to
transform digital ad operations and enhance publisher-
advertiser relationships.

ADVERTISING: AD SERVING
& MANAGEMENT

Boltive launched Ad Monitor, a cutting-edge ad discovery
engine that empowers advertisers, marketers, and brand
managers with real-time insights into online ads.

Swiftly launched its Audience Optimizer, a new digital
solution designed to modernize and personalize retail
advertising, effectively replacing traditional print circulars
with targeted online ads.

Innovid launched Harmony Frequency, a holistic frequency

management solution for CTV and digital advertising.

Setupad launched its Prebid Self-Serve platform, designed
to provide publishers with unprecedented control and
efficiency in managing their ad revenues.

©2024 CabinetM, Inc. All rights reserved



https://www.cabinetm.com/product/noisypeak/noisypeak-prism-x
https://www.cabinetm.com/product/boltive/boltive-ad-monitor
https://www.cabinetm.com/product/swiftly/swiftly-audience-optimizer
https://www.cabinetm.com/product/innovid/innovid-harmony-frequency
https://www.cabinetm.com/product/setupad/setupad-prebid-self-serve-platform
https://www.cabinetm.com/product/ekcs/mediaferry-ai

03 2024 NEW PRODUCTS BY CATEGORY

DMi Partners launched Lumina by DMi, a cutting-edge
platform designed to revolutionize measurement and reporting
for affiliate campaigns.

Roku launched Roku Ads Manager, a direct self-service solution

designed for CTV performance.

MarketCast launched MarketCast Ad Effect Express, an
innovative new advertising testing solution that brings together
the power of human research with Al to better predict how TV,
CTV, and digital advertising will perform across different
audience segments.

ADVERTISING: BUY & SELL

Evercopy launched EverAds, an advertising network for Al
chatbots that enables chatbot developers to integrate
advertisements seamlessly into chatbot conversations, offering
a novel way to engage users while generating revenue.

WMX unveiled SONAR, a fully managed programmatic
advertising solution designed to empower brands with
precision and efficiency.

ANALYTICS: BEHAVIORAL

Underscore Marketing launched PINNACLE Planning Suite, a
solution for marketers aiming to turn disconnected data assets
into customer-centric marketing insights that drive revenue
growth.

RSME launched RSMB Fusion, a cloud-based platform
designed to help media agencies, advertisers, media owners,
and research suppliers get more value from their data.
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https://www.cabinetm.com/product/evercopy/everads
https://www.cabinetm.com/product/wmx/sonar
https://www.cabinetm.com/product/underscore-marketing/pinnacle-planning-suite
https://www.cabinetm.com/product/rsmb/rsmb-fusion
https://www.cabinetm.com/product/dmi-partners/lumina-by-dmi
https://www.cabinetm.com/product/roku/roku-ads-manager
https://www.cabinetm.com/product/marketcast/marketcast-ad-effect-express

03 2024 NEW PRODUCTS BY CATEGORY
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ANALYTICS: BUSINESS
INTELLIGENCE

Forum3 introduced Spok, an Al Marketer designed to deliver
upfront insights and strategies to produce the most effective
marketing campaigns.

Nylas launched Nylas ExtractAl, a solution designed to
automatically extract complete email data from their
customers.

FlexRule announced FlexRule O, an Open Decision
Intelligence Platform designed to help organizations
Mmanage and automate business decisions.

GrowthlLoop unveiled The Loop, a solution that allows
marketers to understand how specific marketing channels
and audiences directly impact business outcomes so they
can strategize, pivot, and iterate for maximum return on
investment (ROI).

TapClicks announced Taplnsights, a comprehensive suite of
tools that combines Al-powered insights with advanced
features that streamline data analysis, enable marketers to
optimize their campaign actions and drive performance
across all channels.

ARTIFICIAL INTELLIGENCE

FOMO.ai launched its comprehensive Tools platform, a suite
of Al-powered solutions designed to improve marketers’ and
business owners’ approaches to content creation and
marketing.



https://www.cabinetm.com/product/fomoai/fomo-tools
https://www.cabinetm.com/product/forum3/spok
https://www.cabinetm.com/product/nylas/nylas-extractai
https://www.cabinetm.com/product/flexrule/flexrule-o
https://www.cabinetm.com/product/growthloop/the-loop
https://www.cabinetm.com/product/tapclicks/tapinsights

03 2024 NEW PRODUCTS BY CATEGORY
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WPAI launched WP.Chat, an Al chat tool designed to assist
WordPress users with various tasks including learning,
troubleshooting, and workflow enhancement.

IdendefAl launched Fluffy Muffins, an Al-powered browser
designed to enhance social media interactions.

PR Newswire launched an Al Press Release solution to help
customers create and distribute press releases designed to
maximize engagement and improve effectiveness.

Cortex Click launched its content generation platform that
enables businesses to produce high-quality content for
developer audiences, including blog posts, tutorials, landing
pages, and technical documentation, at unprecedented
speed and scale.

FanHero launched its generative Al content generation
platform, FanHero CREATOR Enterprise, helping brands
convert user data, text prompts, and media files into
compelling and customizable videos, documents, courses,
and other digital and print materials.

CONTENT MARKETING:
CURATION & DISCOVERY

Lotame launched Lotame Curation, a new solution that
offers a more efficient and effective way for media buyers to
deliver benchmark-beating campaign results.



https://www.cabinetm.com/product/wpai/wpchat
https://www.cabinetm.com/product/idendefai/fluffy-muffins
https://www.cabinetm.com/product/pr-newswire/ai-press-release
https://www.cabinetm.com/product/cortex-click/cortex-click
https://www.cabinetm.com/product/fanhero/fanhero-creator-enterprise
https://www.cabinetm.com/product/lotame/lotame-curation

03 2024 NEW PRODUCTS BY CATEGORY

CONTENT MARKETING:
PLANNING & MANAGEMENT

Brightcove announced the Brightcove Al Suite, a new Al
suite integrated into Brightcove’s video cloud platform to
deliver customer ROI through expanded content creation,
deeper engagement, increased revenue, and enhanced cost-
to-quality efficiency.

CONVERSATIONAL
MARKETING

Egnyte announced Egnyte Copilot, its Al-driven assistant
designed to accelerate and transform enterprise content
collaboration.

Tavus announced Conversational Video Interface, a tool that
enables the creation of highly realistic digital twins for real-
time video conversations.

Boardable launched Boardable Al, a transformative initiative
that brings true Al to Boardable's Board Management
platform.

Salesforce launched Agentforce, an Al-powered tool that
enables organizations to build, customize, and deploy
autonomous Al agents that operate independently to
perform tasks such as resolving customer inquiries,
managing sales leads, and optimizing marketing campaigns
without constant human intervention.

©2024 CabinetM, Inc. All rights reserved



https://www.cabinetm.com/product/brightcove-inc/brightcove-ai-suite
https://www.cabinetm.com/product/egnyte/egnyte-copilot
https://www.cabinetm.com/product/tavus/tavus-conversational-video-interface
https://www.cabinetm.com/product/boardable/boardable-ai
https://www.cabinetm.com/product/salesforce/salesforce-agentforce
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©2024 CabinetM, Inc. All rights reserved

CUSTOMER ENGAGEMENT

impact launched advocate, a customizable customer referral
marketing solution that empowers brands to engage their
customers effectively with tailored offers.

Credera, in collaboration with Areteans, launched their
Connected Marketing Platform, a solution designed to help
organizations scale their decision-making maturity and drive
successful customer engagement strategies.

CUSTOMER EXPERIENCE &
SUCCESS

Scale Social Al launched its cutting-edge technology
platform designed to revolutionize customer-generated
content and short-form video marketing.

DIGITAL ASSET
MANAGEMENT (DAM)

Zakeke launched the 3D Digital Asset Manager (DAM), a
new central hub simplifying the creation, storage,
management, and sharing of 3D models to help brands
embrace the current 3D revolution.

Simpleview launched its digital asset management (DAM)
system, Simpleview DAM, specifically designed to streamline
and optimize digital asset management, organization, and
delivery for destination marketing organizations (DMOs).



https://www.cabinetm.com/product/impact/impact-advocate
https://www.cabinetm.com/product/credera/credera-connected-marketing-platform
https://www.cabinetm.com/product/scale-social-ai/scale-social-ai
https://www.cabinetm.com/product/scale-social-ai/scale-social-ai
https://www.cabinetm.com/product/zakeke/zakeke-3d-digital-asset-manager-dam
https://www.cabinetm.com/product/simpleview/simpleview-dam
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ENTERPRISE DATA
MANAGEMENT

Braze launched the Braze Data Platform, a comprehensive,
composable set of data capabilities and partner integrations
designed to streamline data unification, activation, and
distribution, empowering marketers to create memorable,
relevant customer engagements with Braze.

TapClicks announced their TapData platform, designed to
bring scalable ELT/ ETL technology to agencies and brands of
all sizes.

HUMAN RESOURCES

Joveo launched Unified Analytics, a recruitment marketing
analytics solution set to redefine talent attraction reporting,
decision making, and strategies for organizations worldwide.

IDENTITY RESOLUTION &
REGISTRATION

LoginRadius launched their latest identity orchestration
solution offering granular flexibility in designing and

deploying identity flows.



https://www.cabinetm.com/product/braze-inc/braze-data-platform
https://www.cabinetm.com/product/tapclicks/tapdata
https://www.cabinetm.com/product/joveo/joveo-unified-analytics
https://www.cabinetm.com/product/loginradius/loginradius-identity-orchestration
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LEAD GENERATION

Typeform announced Typeform for Growth, a suite of new
capabilities designed to help businesses capture, qualify, and
convert leads to boost revenue growth.

TrustRadius launched its Intent-Driven Leads program, a
solution that harnesses the power of user reviews and
downstream intent data to generate in-market leads at scale
for B2B technology sellers.

Mobi.ai announced Mobi Intent Driven Search (IDS) a search
and discovery tool that combines simple, natural language
search with generative Al, Mobi's proprietary content store of
40M+ fully enriched points of interest around the world.

MARKET RESEARCH

Chatmeter released Surveys 2.0, a solution that provides
multi-location businesses with a comprehensive 360° view of
customer insights by continuously analyzing survey data,
reviews, and social data together in real-time.

Fuel Cycle launched the Fuel Cycle Audience Network, a
platform that provides researchers with expanded access to
diverse audiences for conducting market research studies.

MARKETING AUTOMATION

Snappy Kraken announced Snappy Kraken Enterprise, a
complete marketing technology solution that provides in-
depth analytics and advanced marketing tools to attract and
retain top-performing advisors, scale growth strategies and
execute compliant marketing campaigns efficiently.



https://www.cabinetm.com/product/typeform/typeform-for-growth
https://www.cabinetm.com/product/trustradius/trustradius-intent-driven-leads
https://www.cabinetm.com/product/mobiai/mobi-intent-driven-search
https://www.cabinetm.com/product/chatmeter/chatmeter-surveys
https://www.cabinetm.com/product/fuel-cycle/fuel-cycle-audience-network
https://www.cabinetm.com/product/snappy-kracken/snappy-kraken-enterprise
https://www.cabinetm.com/product/snappy-kracken/snappy-kraken-enterprise
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Gobaddy launched Digital Marketing, an all-in-one product
designed to manage marketing efforts and increase the
accessibility of tools like SEQ, social media and email
marketing, with the added benefit of a unified inbox to

streamline the management of customer messages.

PERSONALIZATION

Hightouch launched Al Decisioning, an Al marketing product

designed to optimize and personalize customer engagement
at scale.

Vue Industries launched Cognitive Content, an Al-powered
marketing tool that leverages advanced Al and custom neural
networks to streamline various aspects of marketing strategy
and execution, from keyword optimization to content
creation.

Crosshatch announced its public beta launch, allowing users
to bring their data and context directly into apps, unlocking
hyper-personalized experiences without compromising data
control.

PHOTOGRAPHY

Mango Al unveiled its free online background remover tool
that effortlessly removes unwanted backgrounds from photos.



https://www.cabinetm.com/product/godaddy/godaddy-digital-marketing
https://www.cabinetm.com/product/hightouch/hightouch-ai-decisioning
https://www.cabinetm.com/product/vue-industries/cognitive-content
https://www.cabinetm.com/product/crosshatch/crosshatch
https://www.cabinetm.com/product/mango-animate/mango-ai-background-remover
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PRIVACY, COMPLIANCE &
RISK

Sourcepoint launched its Universal Consent and Preferences
solution that integrates seamlessly with Sourcepoint’'s CMP to
help enterprises navigate the complex landscape of data
privacy regulations while maximizing the value of their first-
party data strategies.

LOKKER released a consent management solution that
blocks all unauthorized data collection on websites and
addresses critical issues with consent managers.

PRODUCTIVITY &
WORKFLOW

Miro launched the Intelligent Canvas, an Al-powered platform
designed to enhance collaborative work and innovation
processes.

Zoom announced Zoom Docs, its Al-first collaborative docs
solution to help drive productivity and seamless collaboration
throughout Zoom Workplace.

Intermedia Cloud Communications launched Intermedia
Unite for Microsoft Teams Advanced, a solution that
seamlessly integrates with Microsoft Teams, enabling
businesses to access a comprehensive suite of advanced
communication features directly within the Teams
application without the need for a separate Teams phone
license.



https://www.cabinetm.com/product/sourcepoint/sourcepoint-universal-consent-and-preferences
https://www.cabinetm.com/product/lokker/lokker-consent-management
https://www.cabinetm.com/product/miro/miros-intelligent-canvas
https://www.cabinetm.com/product/zoom-video-communications/zoom-docs
https://www.cabinetm.com/product/intermedia/intermedia-unite-for-microsoft-teams-advanced
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RETAIL: BRICK & MORTAR

dunnhumby launched its assortment solution, harnessing
cutting-edge Al to revolutionize how retailers select
products.

REVENUE OPERATIONS

Mile launched its Revenue Analytics solution that empowers
publishers with unparalleled insights and real-time revenue
intelligence, enabling them to optimize their ad
performance and maximize revenue.

SALES OPERATIONS

Attrisys officially launched, poised to transform the Amazon
sales landscape for businesses across North America and
beyond.

IDC launched IDC Velocity for Sales, a SaaS platform
designed to empower sales and revenue operations teams in
the technology sector by providing them with a
comprehensive solution for strategic sales planning and
account management.



https://www.cabinetm.com/product/dunnhumby/dunnhumby-assortment
https://www.cabinetm.com/product/mile/mile-revenue-analytics
https://www.cabinetm.com/product/attrisys/attrisys
https://www.cabinetm.com/product/idc/idc-velocity-for-sales
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SEARCH ENGINE
MARKETING (SEM)

YourSEOBoard launched offering comprehensive tools and
resources tailored for individuals aiming to establish and
expand their businesses within the SEO industry.

Rapid URL Indexer released its WordPress plugin, a
powerful tool that automates the process of submitting
WordPress content for indexing, ensuring new and updated
pages are promptly crawled and indexed by Google.

LinkDR launched its new Al-powered link building tool that

helps marketing teams dramatically accelerate their SEO
and digital PR efforts

SOCIAL MEDIA
MANAGEMENT

Yext launched Yext Social, an Al-powered social media
management solution that transforms how brands manage
local customer engagement at scale globally.

SOCIAL MEDIA
MONITORING

Later released its social listening tool, helping to simplify the

process of gathering and interpreting social media data.



https://www.cabinetm.com/product/yext/yext-social
https://www.cabinetm.com/product/yourseoboard/yourseoboard
https://www.cabinetm.com/product/rapid-url-indexer/rapid-url-indexer-for-wordpress
https://www.cabinetm.com/product/linkdr/linkdr
https://www.cabinetm.com/product/later/later-social-media-listening
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TEXT TOOLS & SERVICES

Vimeo launched its Al-powered video translation solution,
which leverages generative Al to translate video, audio and
captions into dozens of languages - while replicating the
original speakers’ voices.

VIDEO CREATION TOOLS

Topaz Labs launched Video Al Pro, a powerful video
enhancement software designed for professional video
production and editing.

37Takes introduced Shooter, an Al-powered tool designed
to enhance human-led video production with voice-
controlled filming and automated editing.

WEB & APP OPTIMIZATION

AudioEye announced its Accessibility Testing Software
Development Kit, a tool that helps developers address
accessibility issues early in the software development life
cycle, allowing them to publish web content that is
accessible to people with disabilities.



https://www.cabinetm.com/product/vimeo/vimeo-ai-video-translation
https://www.cabinetm.com/product/topaz-labs/topaz-labs-video-ai-pro
https://www.cabinetm.com/product/37takes/shooter
https://www.cabinetm.com/product/audioeye/audioeyes-accessibility-testing-software-development-kit-sdk
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WEB DEVELOPMENT &
DESIGN

Brizy launched a White Label generative Al Website Builder
solution, enabling customers to unlock new revenue streams
and allowing users to create stunning websites and establish
their online presence in seconds.

DreamHost released DreamHost Liftoff, an Al welbsite
builder for WordPress designed to create fully customized
WordPress welbsites in seconds.

WEB PERFORMANCE &
SECURITY

Wristband announced the public beta launch of its
platform which empowers startups to implement secure
and customizable authentication solutions.

NotCommon launched its free browser extension designed

to protect users from online impersonation and fraud.



https://www.cabinetm.com/product/brizy/brizy-white-label-ai-website-builder
https://www.cabinetm.com/product/dreamhost/dreamhost-liftoff
https://www.cabinetm.com/product/wristband/wristband
https://www.cabinetm.com/product/notcommon/notcommon-browser-extension

HAVE YOU BEEN
KEEPING UP WITH ALL
THINGS Al IN Q3?

I 6 NEW TOOLS

Subcategory Company Product Description
Al Enablernent Idendefal Fluffy Muffins IdendefAl Launched Fluffy Muffing, an Al-powered browser designed to enhance social media interactions.
Generative Al: Audio | Generative Al: Video [ FanHers launthed CREATOR Enterprise, a ive Al cantent i that helps brands convert user data,
= FanHero FanHera CREATOR Enterprise . 4 i : s
Generative Al Text et text prompts, and media files into compelling and customizable videos, documents, courses, and ather materials,
e . : FOMO.ai launched its comprehensive Tools platform, a suite of Al-powered solutions designed to improve marketers' and
Genertive Al Ficlal iRt Tty business owners’ approaches (o content creation and marketing.
& : WPAI launched WP.Chat, an Al chat tool designed to assist WordPress users with various tasks indluding learning,
SEmeraitie Al T=a e MECIRE troubleshooting, and workflow enhancement.
Generative Al Text PRN ire Al Press Release PR Newswire launched an Al Press Release solution to help customers create and distribute press releases designed to
maximize engagement and imprave effectiveness.
Ginarative Al Tad ick Ckk Cortex Click launched its content generation platform that enables businesses to produce high-quality content for

developer audiences, including blog posts, tutorials, landing pages, and technical documentation.

8 VENDOR WITH NEW Al CAPABILITIES

Subcategory Company Product Description
Qriginality.ai released two new Al detection models, positioning themsehves as the most accurate solution for

Al Content Detection Tools Originality.al Originality.al \dentifying Al-generated content,
Al Bt Kiaviyo Wl Al :I:viﬁ intreduced three additional features 1o Kisvive Al Flows Al, personaliced campaigns and review sentiment
Generative Al: Audio [/ Generative AlL Video / Appy i Apiy Pie Desi Appy Pie announced significant enhancements to its Al Playground, including an expanded library of voice options
Generative Al: Text / Generative Al: Images u ign for engaging audic outputs.
Getty Images laenched an updated model for its generative Al services and tools, allowing customers to
Generative Al: Images Getty Images  Generative Al by iStock  experience significantly enhanced creative potential and efficiency, allowing for the production of high-guality,
detailed images.
Genegative Al Audio Wslisaid Labs  Wedisaid WellSaid introduced new features delivering advanced, more in-depth custamization and autemation of
generative vosce,
WalkMe announced new WalkMeX innovations including tools for bullding powerful copllot experiences that
Al Enablemient Walkme Walkhe X deliver always-an Al assistanes 16 users dirsetly in their flow of work and on-demand Al ehat for eofversational
search and task automation.
Generative Al: Video Vyond Vyond Go Vyond unvelled Vyond Go updates incleding document-to-video and script-to-video capabllites.
Generative Al: Text CoSchadule Hire Mia Hire Mia [sunched three new Al tools built for Instagram content creators and marketers: the Instagram Handle

Generator, Instagram Text Generator, and Instagram Blo Generator.

36UM FUNDING TOWARDS Al

Subcategory Company % Millions
Generative Al: Video Captions

©2024 CabinetM, Inc. All rights reserved




Category

MAdwertising by Channiel

Adwertising: Ad Serving & Management
Adwertising: Ad Serving & Management
Adwertising: A Serving & Management

Adwertising: Ad Serving & Management

Adwertising: Ad Serving & Management

Adwertising: Buy & Sell

Advertising: Buy & Sell

Analytics: Business Intelligence

Analytics: Business Intelligence

Analytics: Business Intelligence

Artificial inteligence

Artificial Inteligence

Artificial Inteligence

Artificial Inteligence

Artificial Inteligence

Artificial Inteligence

Artificial Inteligence

Artificial Inteligence

Audience Segmentation, Intent & Targeting

Business Management

Channel & Partrer Markebing

VENDOR
ACTIVITY

Product

Matwo

Flashtalking by Mediaocean
TapOvders

Tapoi

Operathe.One

Flight Comtrol

Zowrn Publisher Platform

dagriite:

Comscare Everywhere

AUDIENCEX Inteligence

Cover Intelligent Search Fatform

Origmaliyal

Ky Al

Apgy Pie Design

Generatve Al by Biock

‘WalkMe X

Wyand Go

Hre Mia

Cordial Data Platform

Oracle Fusion Cloud Applications Suite

B

©2024 CabinetM, Inc. All rights reserved

SCAN THE NEW

FEATURE LIST TO SEE
IF YOU NEED TO CHAT
WITH YOUR VENDORS.

Description

Mativo launched Brand Rank, a unigue new integrated platform feature that eliminates the
reed for expensive brand health studies with a single, easy-to-understand metric.

Flashtalking by Mediaccean released its enhanced Social Ads Manager, to streamline and
cotimize workfow across multiple socal platforms.

TapClicks unveiled its latest integration for the TapOrders OMS, the Linkedin Ads Push
Cannector, designed to sbreamline and enharce B2B marketing on Linkedin.

Zappi launched Al Quick Reports, a new feature that instanthy turrs raw surey data inta
actionable reparts ready to share with stakehoiders.

Operative announced a new collaboration with Zalesforce to delver a deeply integrated
offering for Salesforce Media Cloud oustomers and their adwertising sales businesses.

Chnch launched Flight Controd's Copilct, an Al-powered virbual team member that actsasa
fleet of experts, guiding users through every step of the campaign workflow, automating
much of the process, and providing insights and recommendations ta reach the most
cptimal mmpaign cutcomes.

Sowrn launched Urified Optimization, a rew feature that gererates mare revenue by
rowting affiliate clicks to the highest available earnings per clice.

Magrite introduced automated wrapper management within Oemand Manager to helo
publishers grow revenue and increase effidenog

Comscone anncunced comprehensive measurement of YouTube audiences across all digital
dewices in the L&,

AUDIENCEX released new Predichwe Lite segments in the A0 suite that utilize an ideal chent
profile modeled from the langest consented US behavioral graph and allows advertisers to
create effective segments without initial data, simplifying and accelerating campaign setup.

Coven annourded a rew integration with Salesforce Data Cloud to provide enterprises with
enhanced access o all relevant data across the Salesforce ecosystemn.

Ongirality.ai released two niew Al detection models, posttioning themsehees as the mast
acourate sclution for identifying Al-generated content.

Klaytya introduced three additional features to Klaviyo Al: Flows A, persoralized campaigns
and resview sembiment Al

Appy Fie anncunced significant enhancements to its &l Playground, including an expanded
library af voice opticns for engaging audic cutputs, allowing users to now oreate
highr-resolution, customizable images and high-guality videos with case.

Getty bmages launched an updated model for its generative Al servces and toals, allowing
customers to expenence significantly enhanced oreative potential and efficency, allowing
far the production of high-quality, detaled images.

‘WellSaid introduced new features delvering adwanced, mare in-depth customization and
automation of genemative voice.

‘WalkMe anrounced new ‘WalkheX inncvations induding tools for building powerful copilat
experiences that deliver abways-on Al assistance to users dmectly in thedir flow of work and
on-demand Al chat far corwersatiorad search and task autocmation.

“Wyand unveiled Vyond Go updates including document-to-widea and script-to-video
capabilitkes.

Hire Mia launched thres new Al toals bult for instagram content creators and marketers:
the Instagram Handle Generator, Instagram Text Generatar, and Instagram Bio Generatar.

Caordial reveals an enhanced server-to-server inbegration with Radar, streamibning the
process of sending precise geo-location data from Radar to Cordial, enabling retailers o
enrich user prafiles and trigger timehy, relevant offers and notifications.

Cracle announced rew Al capabilities within the Orade Fusion Cloud Apolications Suie that
will help customers successfully exeoute comples tasks, automate workflows, and drive
efficency.

#win announced nine new innovative feature updates that give advertisers and publishers
ackanced technology, improved flexinility, and oustomized partner matching, enhancing
customer engagement and optimizing campaign effectveness on the fwin platforme




VENDOR

ACTIVITY

Category

Contact Center Systems & Administrabon

Comtent Creation: Audia

Comtent Creation: Design & [llustration

Comtent Management System [CR5]

Comtent Management System [CR5]

Content Marketing: Curation & Disoowery

Comtent Marketing: Performance & Tracking

Content Marketing: Planning & Maragement

Comtent Marketing: Planning & Maragement

Customer Data Platform {CO0)

Customer Data Platform {CO0)

Customer Experience and Sucoess

Customer Jowmey/Lifecycle Management

Digital Asset Management [DaM)

Email Flatfoems

Email Flatfoems

Email Flatforms

Events: In-Person & Virtual

Events: In-Person & Virtual

Market Resesarch

Product

#inget

Ltoryblocks

Adobe lllustratar

HutberlMS

Cortentstack

Scnibd

Metricoal

HubSpat Content Hub

Duroa

Hlueshift SmartHub Customer Data Platform

Adabe Experierce Coud

Sardsiv+

Hraze Canvas Flow

PDFelement

Phonesa E-Delivery

MessageGears

MessageGears

Hanzai Demia

AraRioad

LurveyMonkey
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ARE YOU FULLY
UTILIZING ALL YOUR
TOOLS?

Description

RingLentral anrourced new innowations for RingCX, including a rative, reaktime
Al-powered assistant for both agents and supervisors, advanced &l-based coaching insghts
far maragers and superasars, and a new bring-your-own IVA framework for customers and
partrers to quickly integrate their intelligent Virtual Agent of choice with RingCx.

Storyblocks expanded its Storyblocks Labed music tracks to over 150 platforms, including
TikTok, YouTube, Facebook and Instagram.

Adobe announced updates to Adobe lllustrator and Adobe Phatashap that accelerate
everyday creative workflows and give creators mone contral.

ButterCMS announced Butter Al Assistant, a new feature that brings generative Al directly
into content management systems, enabling users to enhance their content with pre-built
or fully customized promgts, all without keaving the platfarm.

Contentstack anrounced new native visual building capabilities to its platform, allowing
marketers ta see their work — present and future - ina headless erndironment

Soribd anrourced a beta version of Ask Al 2 new Al-powered tool designed to enhance the
customer expenence, allowing users to quickly pull key information from doouments an
Soribd.

Metricool annourced new features including Linkedin Fersonal Fage Analytics, 8 2ocial
Media Assistant update, and integrations with Google Drive and Carsa ta help users
improve their social media strategies and stay ahead of trends.

HubSpot introduced updates to Marketing Hub and Content Hub ircluding tools to capbure
attention like Cantent Remix for video, tools to generate leads and convert prospects lise
Lead Scomng, and tools to measure impact like the new Marketing Analytics Suite.

Zwara anncunced new Al enbancements thak allow customers to irstantly activate its &1
paywall im mirates for a desper understanding of subsoriber behaviar to drive corersion
ared reweriue growth.

Blueshift lunched several mpabilives for intelligent acthation of first-party data on paid
media destinations, addressing the nesds of a post-coakie world,

Adobe announced innovations acrass Adobe Experience Cloud that will empower brands to

unlock greater value with Al-generated content and demarstrate business impact, including
Adobe Content Analytics, Al Assistant Cortent Accelerator i Adobe Joumey Optimizer, and

&dobe Experience Manager [AEM) Edge Delivery Services, Self-Leaming Espenmentation.

SANDSIY launched Insight Narratoe, an enbancement to the sandsiv+ platform that offers
Instant feedback summaries ard per lized recomr i Empowering managers
with actionable insights to make informed decisions quickly ard effectively.

Braze unveiled Carvas Templates in Braze Canvas, a new feature that provides customers
with a new library of pre-buwlt use cases that help customers get inspired and guickly get
started.

Wiondershare introduced POFelement 11, the latest version of their POF editing software
with groundbreaking advancemaents in Al functiorality and seamless clowd-based
collaboration acrass devices.

Fhorexa has launched a new product feature in its email and SMS solution, E-Celivery,
giving businesses new texting capahbilites.

MessageGears anmourced new enhancements ko its analytics suite to provide
comprehensive insights into oustomes behaviar and campaign performance directly from an
enterpnse’s data warehouse.

G anrsaursed ¢ priaritization powered by real-tme, unified customer
profiles, enabling marketers to leverage real-time insights from dynamic customer prafiles
within their data warehouse, enhancng segmentation and personalization across channels,

Banzai anmourced 2 major improvement to the Demio HubSpet integration, offering
unparalieled flexibility and efficiency in managing webinar data, empawering marketers to
streamiinge their webinar management and marketing effors.

AnyRoad announced Purchase Conversions, a new feature that will allow brands to finally
hawe the insights they need to directly tie ewvents to revenue,

SurveyMaonkey announced a new integrabon with PayPal, allowing users to collect
payments throwugh PayFal for anything from freelance services to event registration fees to

charity danatiors and beyond.




VENDOR
ACTIVITY

Product

Category

Market Research 00 Gerius Reviews

Marketing Automation TapChicks

Marketing Automation

HubSpat Marketing Hub:

Marketing Automation locem Intelligence Restaurant Marketing Flatform

Photography Photoshop

Privacy, Comphance & Risk Zourcepaint Complance Monitaring

Product Lifecycle Maragement [PLM] 1WarldSync Product information Cloud

Productivity & Workflow Pagefroof
Productivity & Workflow GaTolonnect
Productivity & Workflow Cognito Forms
Productivity & Workflow Zoam

Retail: eCommierce FastSpring

Retail: eCommernce Google Merchant Center

Retail: eCommerce DataFeedWatch
Sales Enablement D&B Hoovers
Search Engire Marketing |SEM) Micrasoft Advertising

Search Engire Marketing |SEM) Hawksearch by Bridgeline

Search Engire Marketing [SEM)

Search Engire Marketing |SEM)

Agencydnalytics
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D0 YOU KNOW WHAT
YOUR VENDORS ARE
UP T0?

Description

S0Ci announced an enhancement to Genius Beviess with review solicitation capabilities
through a new feature, Get Reviews.

TapClicks announced a new Al-dnven Benchmark Widgets feature, designed to give:
businesses of all kinds the ability to view their marketng campaign performarce directly
against industry benchmarks, and Tap#iap, an advanced geo-visualization feature that
sigraficartly enhiances the platform’s current gecgraphical charting capabilites,

HubSpot introduced updates to Marketing Hub and Content Hub including tools to capture
attemtian like Content Remix for video, tools to generate leads and canvert praspexcts lise
Lead Stomng, and tools to measure impact like the new Marketing Analytics Suite.

Blaom Intelligenice released additional features induding automated marketing campaigns
triggered by guest behavior at your location, anline arders, reservations, websites, ar
reviews.

Adobe announced updates to Adobe lllustrator and Adobe Phatoshaop that accelerate
everyday creatve workflows and give creators more contral.

Spurcepaint announced significant enhancements to its compliance monitoring suite,
designed to help companies navigate the increasingly complex bndscape of digital privacy
laws and mitigate risks associated with the growing trerd of tracker-based libgation.

IWwarkdSync announced significant enharcements to its Product Information Management
Spdution, providing a kigh-performance, elevated user experience complete with new
fieatures to streamline workflows, automate key functions with awdit trails, and optimize
performance wia actionable metrics.

FageProaf released a suite of workflow enhancements that expedite approvals by matching
haw arganizations’ creative approval flows wark.

@aTo arnounced mare than 40 product enhancements ta the Goo Cannect portfalia,
which will further enhance the customer experience for businesses and erable efforthess
business commurscations through urified technology tooks, data analkytics, and smplified
winekfiows.

Cognito introduced Waorkflow Tasks, a new feature in Forms that automates task
management directly within the platform.

Zpom announced several nesw add-on products and funcbanalities to further strengthen its
ackanced enterprse afferings portfolio, helping ans meet their compliance,
security, privacy, survivability, and manageability requirements.

FastSoring announced its integration with Mubspaot, simolifying the coerational
management of products, priong, user accounts through automatic data transfer from the
FastSoring systemn to and fram Hubspat which allows you to tigger emial marketing
automatian and enable your sales, support, and billing teams who use Hubspat to manage
relationships with customers and prospects.

Google introduced four updates to the Google Merchant Center ta help retailers ahead of
the haliday shooping season, including shopping trends insights, Al-powered insights,
automated in-stare aailakility, and new campaign goals.

DatakesdWatch announced it has added full integraton of Al to its feed marketing engine.

Dun & Bradstreet announced SmartMail & ard SmartSearch &1, two new Gen Al capabilities
integrated imto DEA Hoovers that help boost sales prospecting and lead generation aoross
channels, impraove targetng and persanalization to defiver mare imtelligent customer
experiences, ard provide a productive and effortless expenence for sales and marketing
teams.

Micrascft Acvertising announced new Al-powered asset recommendatans for video ads.

Bridgeline Digital wrreiled Mult-Site Management (ME8], a new featune within
HawkSearch that allows crganizations to centrally manage muliple websites, while stil
prowviding kocal sites the flexibility to tailor conbent for their markets.

¥oast introduced Yoast Al Optimize, its latest A feature that hamnesses the power of Al to
enhance a user’s content and ensure it is search engine friendly, all to improve rankings o
bapst site visibilitg

Agencyfnalytics launched two new Al-powered features, Ask Al acts as a co-pilot, steering
wou toward insightful discoveries and real-time actions that elevate your dient campaigns,
ard a new Al Summary kool that auto-genemates comprehensive report summaries.




Category

SMES Marketing

ShE Marketing

Social Media Maragement

Soral Meda Maragement

Social Meda Marketing

Sorial Meda Marketng

Text Tools & Serdces

Video Creation Tooks

Video Creation Tooks

Video Creation Tools

Wideno Marketing Flatforms

ideo Players & Distribution

‘Web & App Dobmization

‘Web Development & Design

‘Web Development & Design

‘Web Development & Design

‘Web Development & Design

‘Wehb Development & Design

VENDOR
ACTIVITY

Product

Sinch

‘Whun deriind

SproutSocal

SproutSooal

LTE Creator app

EA Flex

AlipCut

Wyond

Heamr Cloud

Storykit

Wisha

Claudinary's Videa AR

UserTesting

ficquia Cloud Flatform

Acquia Coud Platform

Editor X

Limaesy
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STAY UP TO DATE
WITH WHAT'S NEW

Descriptian

Sinch announced the debut of Sinch A4, a new apabiity that equips forward-thinking
brusinesses with advanced tools to craft smarter, safer, and more eficent corwersational
experieres.

‘Wunderkind announced a series of enhancements to ks Autonomious Marketing Platform,
including an identity enrichment ecosystem, cross-device graph, server-side tracking, and
renewed privacy compliance.

Sprout Social announced a series of updates and Al-powered innovatians that further
enhance Sorout’s intuitive platform and strengthen the compary’s partnesships and
integrations with Salesforce and major social media networks.

Sprout Social announced a new integration with Salesforoe’s Agentforce assstant for
Service Ooud, enabling customers to gather customer insights from sodal and take
accelerated action o enharce oustomer expenenoes.

LTK irtreduced twa new features, Full-Screen Continuous Video and Gaily Draps, opening
up earning opportunities for oreators and creating a more engaging experience for
shappers,

I2EA announced that I2FY, ds Al assistant with mpabilibes fine-tuned for influercer
marketing professionals, is now availible to users of IZEA Flex, its comprehensive influenoer
marketing platform.

BlpCut arnounoed its latest wersion, introducing a “Subtithe Generator” feature,
empowerning users to effartlessly generate accurate subbtles and translate them aoross 95

languages.

Wyand unweiled platform updates mcluding Al avatars, 3 mobile app, and enharced brand
management features.

Beamr announced it first Al caoahility integrated inta Beamr Clowd, allowing for automatic
captian and transcription generation for videos in mutbple languages.

Storyldt released their new workflow and UK, enabling users to go from text to video in
seconds.

‘Wistia announced 3 partnership with Adobe Podeast to integrate its Abpowered Enhance
Spaeech into the Wista videa editor.

Cloudinary added several new &l capahbibties to its Ooudirary Video &F1 phtform, including
Dynamic Wideo Owerays, Al Auto Transoription and Al Suto Chaptenng.

UserTesting announced significant updates to the UserTesting Human insight Platform
designed to provide greater flexibility in gathering insghits, deliver more accurate audience
targeting. drive effidences, and streamlire the sharing of insights at every stage of product
development.

&cquia anrourced Mult-Experience Operaticrs, an enhancemendt to Acquia Cloud Platfoem
that combenes the time, cost, and maintenance advantages of the Drupad CMS platform®s
multi-site architecture with the performance, scalabibity, ard resiliency features of Acquia
Cloud Bext.

Arquia anraurced that Arquia Cloud Platform is ready for oustomiers to make the mowve ard
begin using Orumal 11, the latest version of the world's most powerful open souroe content
management system.

Ouda annourced the integration of its platform with AcbveCampaign, o allow Duda
customers to leverage ActiveCamoaign's marketing platform through a pustomrbuilt Duda
Connector integrated directly into the website-building editor

‘W launched its Al theme assistant, a tool designed to streamline and erkhance the website
design process.

Limey anmounced a series of updates including the abikty ta edit links, an enhanced media
gallery supparting images and wideos, UTH tags, ard a site duplication feature.




Category

Accownting

Advertising by Channel

Affiliate & Metwork Marketing

Analytics: Behaviceal

Analytics: Business Intelligenoe

Artificial intelligence

Artifical Intelligence

Channel & Partner Marketing

Channel & Partner Marketing

Content Creation: Audio

Content Creation: Design & |llustration

Content Management System [(CAME]

Content Marketing: Curation & Dscovery

Content Marketing: Performance & Tracking

Content Marketing: Planning & Management

Custamer Engagement

Custamer Experience ard Success

Cormipany

Invoiced

Frequence

MaxBounty

A2matters

ChanneliMix

Safe Sign Technologies

Brandhduscle

Sarcutloud

‘Vault Music

Envato

Simpleview

Iszuw

Metheia Marketing & Media

Uberfip

Hearszy Systems

Crmiles CX
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DOES 1+ 1=13?

Description

[Fiywire has acguired lnvoiced, a cash flaw management Saa8 platform, to boost its B2B
payments services and software capahbilities.

Madhive announced that it has completed the acqusition af Frequence Inc, the
amnichannel 2d sales enablement and workflow saftware for local media companies and
agencies.

mrge annaunced the amquisition of MaxBounty, a performance marketing netwark.
Eimilarwel announced its acqusitian af 42matbers, a promanent 2op ntelligence pravider.

Inkdarket announced the acguistion of ChannedMix, 2 pioneering media mix madeling and
marketing revenwe optmization platfoem, bolstesing In®darket's data analytics and
measwremeant capabilities.

Carva acouired generative Al content and research startuo Leonardo Al boosting Canva's
profile as an all-n-one oreative hub for businesses and ndividuals.

Thomson Reuters announced it has acguired Safe Sign Technologies, a UK-based startwp that
s dewelaping legal-spexific large language models [LLMs).

Ansira annocunced the acguisition of BrandMusde and Sproutioud, two channel partner
marketing companies that, like Ansira, bring together work with cients in distributed
emsystems.

Mnsira anncunced the acguisition of Brandbusde and Sproutloud, twa channel partner
marketing companies that, like Ansira, bring together work with cients in distributed
ecosystems.

DR announced the acquisition of Vaul Music, the Emited-edition music platform on the
Zalana blockchain.

Shutterstock completed its acqussition of Envato, a digial creative assets and temalates
company.

Granicus announced the acquesition of Smpleview, a global, integrated destination
marketing solutions provider:

HBending Spoons announced that it has closed the acquisition of lssuw, the renowned digital
publishing platiorm.

MAletheia Marketing & Media has acguired Al comtent intelligence platform Plusabytics, and
together will be able ta understand values-criven comemunication and craft personalized
content, campaigns, and applications,

[PathFactory announced its acquisition of Uberflip, a combent experence platform, that
together creates a ghobal leader in BB Comtent Intefigence & Personalization

‘Wext has completed its aoquisition of Mearsay Systems, a specalist in digital chent

BAR: o fi ial services, combining Yext's cutting-s=dge digital pressnce
management capabilities with Hearsay Sy " complant vent solutions across
social media, websites, text, and woioe.

QuesticnPro has acquired Cmiles O, 2 developer of 3602 customer sxperience and feedback
tracking technology, and will integrate their technology to create a traly omni-channed
appraach to help brands more fully measure customer satisfaction and loyalty.

Acquired by

Fhywire

Madhive

mrge

Similarweb

InMarket

Canva

Thomson Beuters

DR

Shutterstacs

Granious

Bending Spoons

Aletheia Marketing & Media

FathFactory

CiuestionPro




Category

Document & Combent Management

Enterprise Data Management

Events: In-Person & Virtual

Events: In-Person & Virtual

Human Resources

Market Research

Market Research

Marketing Automation

kobile Marketing

Productivity & Workflos

Zales Enablement

Social Media Management

Social Media Marketing

‘Web and App Optimization

‘Web infrastructure

‘Web Performance & Seourity

Compary

Alphamaon

Splash

‘WebEvents Glabal

‘WizeHive

Tegus

Zelta Al

LeapPoint

Jebbit

Vyapta

Reachiuite

Keyhale

Plarm

ADA Site Compliance

NitroPack

PurelD

©2024 CabinetM, Inc. All rights reserved

DOES 1+ 1=13?

Description

Bow announced its acquisition of the &l-powered, intelligent docwment processing {I09)
technolagy of Alphamoon, further enfancing the pawer of Box Al to automate
document-refated tasks and extract valuable metadata from oritical business content acrass
a wariety of industries.

Ealesfarce has acguired Own, a provider of data management and pratectan solubans,

Cvent announced that it has acquired Splash, an event marketing technology company that
empoaers marketers ta create an-brand, measwrable, and repeatable event programs that
drive pipeline and sales.

RainFoous annawnced the acquisition of WebEvents Global, an event technology and data
analytics firm, that together will reinforce their strategy of simalifpng and optsmizing their
clients' events channels and wnifying thesr custamer journeys.

Submittable annawnced its acguisition of WizeHive, bringing together four sodal impact
frands to establish market-leading grants management saftaare, accelerate corporate socal
respansibility [C5R] solutions, and ultimately empower customers to be greater catalysts for
social good.

Mlphatenss announced its acquisition of Tegus, a provider of expert research, private
company cantent, fmancial data, and warkflow tocks.

Pendo annawnced it has acquired Zelta Al a startup that avtomates wllection of custamer
feedback and leverages Al to uncover actionable insights fram the data.

Omnicom acguired LeapPoint, a digital advisory fiom focused on helping organizations
improve the archestration and perfoomance of their entire marketing Mecyce.

Blue=Canic annpunced the acguisition of lebbit, a first-party data-cpture and
experience-creation software far marketers.

HP announced it has acquired Yyopta, a provider of collaboration management solutions,
which will turbocharge the development of HP's Workforce Experience Platform and proside
customers with mare insights and capahilities.

Consensus announced that they have acquired ReachSuite, a full-funnel live Product Demo
company, that tagether creates a poweerful offering for all revenue teams, enabling them to
engage buyers throughout the entire deal Mecycle—from sales and marketing s first towuch to
€5 expansions and beyond.

Muck Rack announced that it has acouired Keyhole, the social listening and analytics
platform that provides real-time insghts on socal media data.

Linktree annawnced it has acquired socal media scheduling tool Plann, giving users acoess ta
featwres like social media planning and auto-posting for platforms like TikTak, Faceboak,
Linkedin and Instagram.

MAudsaEye arnounced it has acguired ADA Site Compliance, an ADA website acoessibility
compliance salution that pravides awdits and best practices to help coganizations create
websites that are accessible and compliant to WCAG standards.

‘WP Engine announced its acquisition of MitraPack, an all-in-one Saa% salution far improsing
site speed and perfarmance metrics.

CodarTakens annawnced that it has acquired PurelD, 2n innovative startup prosiding seoure
identity and access maragement.

Acquired by

Salesforce

RainFocus

Submittable

AlphaSerse

Ominicam

BlueConic

HP

Cansersus

Muck Rack

Limktree

Audictye

W Engine

CaloeTokens




LOOKING
AHEAD

Q3 brought in 86% less than the amount Q2 brought in for MarTech and MarTech-related
companies. We identified a total of $1.5B in investment this quarter.

Funding was spread across 25 categories with one category representing 18% of the total.

Advertizsing by Channel

Contact Center Systems & Administration

Email Sequrity & Deliverability

Text Tools and Servces

Web Performance & Security

0.00%

57% of funding went to 5 companies whom each raised $100M or more.

Top raises:

Text Tools and Services

Email Security & Deliverability

Contact Center Systems & Administration
Advertising by Channel

Monprofit Fundraising
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S00%

Glean

Abnormal Security
IntelePeer

InMabi

Virtwous

10.00%

15.00%

WHERE INVESTMENT IS
HAPPENING (Q3 2024)

Millions

5260
5250
5140
5100
5100

20.00%
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Cabinet

CabinetM helps modern marketing and sales teams manage the
technology they have and find the tools they need. The CabinetM
marketing technology management platform enables full lifecycle support
around technology discovery, qualification, implementation, and
management.

Marketing teams using CabinetM gain critical visibility and leverage to
save time, money, drive revenue, and manage digital transformation.

The company has built the industry’s most comprehensive database of
over 15,000 marketing tools across 500+ categories, and currently has the
largest set of marketing technology adoption data as a result of hundreds
of marketing stacks that have been built, and are being managed, on the
platform. CabinetM subscribers have full access to the aggregated,
anonymized data through StacklInsights.




